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University & Programme
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Business Ethics B0 12

Business Communication B55785&

Accounting for Business Decision &R Ea
Business Analytics @\

Organizational Leadership 843571
Operations Management iz & &%

Strategic Marketing Management I8 255 & 18
Managerial Economics EBZ35 %

China Global Economy S E 5 £IKEH
Strategic Management &7 8% &1

Corporate Finance AT £/

Capstone Project TRA WLEE

Capstone

—roject
TiaM

Capstone

op

mME BB ot EE S

Capstone 235k - £ B IMBA Il B HSLEGIEFZ, %
ARG MBA R B 2 S AR 5%
EEREI BB S SER TR AR S RS .

EB 1 NMERER, (FARE—TIMERE
ERDBHE—INBIDNELANIES THA ¥
FPNBERE-—RFEENAS, FU EER—FR
WSS ZHREHTLFIREN LH A, Fi
HIFEAS\IRNEERS, HITRADN,
TERIEIER, FHR N SERINARNT R, %
REGEENZW. YIRNBRER, RLH/)\
ALRBERXPEITHRS, FOASIMTHAE
REMER, NEEE6TA,

IEBIR

Entrepreneurship and Family Business

I SRESY

Entrepreneurship gL

Manage Black Swan BB 22X

Business Model Design and Innovation &8T5 63
Entrepreneurial Enterprise Governance g5
Enterprise Innovation and Internationalization Strategy
IS HiE kg

Value Creation in Cultural and Creative Industry
SR PN ERER

Finance &R/

Investments &%

Risk Management X[ & 18

Business Valuation 5\ 1/&1E

Analytics and Innovation in Supply Chain and Finance
S SRS EIHT

Chinese Capital Market and Securities Analysis
PEEANDSEEDT

Value Investment in Practice /ME#& & L5 R

Sci - Tech Innovation 8 &2

Knowledge and Innovation Management

MRSeFER

Digital Innovation: from Practices to Methodologies
WO NIBIAXE

Digital Technology and Transformation for Competitiveness
ARSI FRASEER

Data-Driven Strategic Decision Making 4UEIREH & B8R 5
Emerging Technology Innovation Management
MNEACIHEE

From Machine Learning to Large Language Models:

Where Technology Meets Business Innovation
MNEFSEKEEERE: EASHAFNES
Business Applications of Artificial Intelligence in Technology
Innovation Enterprises A\ T&&E7E RISl P a9 L i AR

Glocal Management £ A 14t

Supply Chain Management & Logistics A fr$E SR 597
Strategic Human Resources Management A & RIS S 12
Multinational Enterprises Strateqy & E Ml & B

Digital Transformation and Management Strategy in

a Cross-Cultural Context XM E S TR FHEEA SRR
China and the New World Order hE St E# %

Corporate Strategy /A 5158

Marketing T E

Big Data Consumer Analytics XEUIRIEZEE DT
Branding and Communications & k5 1&3%
Digital Marketing Strateqy 1= =44 688
Marketing Research and its Business Applications
EEWRRESLAA

Consumer Behavior JE&E&1T %

Global Experience ZIK{H 18

Executive GBA Workshop AEX T#E8
International Field Project-Spain FRYESF§4MEIZ
International Field Project-Denmark £} )85MERE
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International Field Project (IFP)
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Canada

United States

U.K
Denmark

The Netherlands
Germany

France Austria

Switzerland
Spain
Italy

st of Collaborative

Universities
BN RIS VERK

AMERICA

United States

The Wharton School of the University of Pennsylvania
Emory University

Washington University in St. Louis Olin School of Business
UCLA Anderson School of Management

New York University Stern School of Business

University of San Diego, School of Business Administration
Vanderbilt University

The George Washington University School of Business

UC Davis Graduate School of Management

1+l

Canada

Smith School of Business, Queen's University

McGill University

Rotman School of Management, University of Toronto
Schulich School of Business, York University

EUROPE

NN\ LA

L7 NN

U.K.

London Business School

London School of Economics and Political Science
Imperial College Business School

Alliance Manchester Business School

il

France

HEC Paris School of Business
ESSEC Business School
Grenoble Ecole de Management
EDHEC Business School

ESCP Business School

&

Spain
ESADE Business School
|E Business School

Germany

Munich Business School

University of Cologne

EBS Business School

University of Muenster, School of Business and Economics
WHU - Otto Beisheim School of Management

Sweden

Stockholm School of Economics

Stockholm University, Stockholm Business School
Umea School of Business and Economics

Norway
Bl Norwegian Business School

.|_

Finland
Aalto University School of Business
Norwegian School of Economics



Norway

Sweden

Finland

Israel

Italy
LUISS Business School
Bocconi University

The Netherlands

Rotterdam School of Management, Erasmus University
Tilburg University

Maastricht University School of Business and Economics

Austria
The Vienna University of Economics and Business
Administration, WU

Denmark
Copenhagen Business School

Switzerland
The University of Zurich
The University of St.Gallen

*BRBERBUSFEBERAMIIZIM IR

ASIA

Korea Japan

Singapore

ASIA

Singapore

National University of Singapore
Nanyang Technological University
Singapore Management University

N

Korea
Korea University Business School

Japan
Keio University

Australia

—
i

Israel

Coller School of Management, Tel Aviv University

OCEANIA

S L=
s, .
L
Australia
The University of Queensland



- Prof. Haipeng Shen

Associate Vice-President (Teaching and

I ac u‘l 3 P Learning - TPG), The University of Hong
o Kong

Associate Dean (EMBA and IMBA), HKU

E )I-ﬁ ﬁ_éﬁxﬁ ” . Busi‘ness School

Patrick S C Poon Professor in Analytics and

-

N Innovation
; . .} ‘i , ‘ .4 £ Chair of Business Analytics and Innovation
’ ’ ’ ’ Teaching: International Field Trip (Spain)
3 (Elective Course)

Prof. Hong ZOU

IMBA Programme Director

Professor (Finance)

PhD in Finance, University of Wales (UK)
Teaching: Capstone Project and
Corporate Finance (Required Course)

Prof. David BISHOP
Associate Professor of Teaching
(Accounting and Law)

Associate Director, HKU Jockey
Club Enterprise Sustainability Global
Research Institute

J.D., The Georgetown University Law
Center

Teaching: Business Ethics

RS 7 MBS S, B GElies Cetlee)
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W, AT H AN MBA 23t BIR Al A
HBE A M=,

ERBIRAEERTRE F RIELFUMNL Prof. Roy Liang TAN

SR, YRGHANEFZRNASES, {

0 AR, REET S, SHBEAR. Stateny

EB%X%"— N %He tbﬂj{ff'— S )ﬁz%ﬁ\j(f?i\ S}Ej'z : Assistant Dean (Customized Programme
MEFIRZ . MM AZE., ZHSAE. &Y g | of Executive Education)

Professor of Practice (Management and

S 2 A k2 s S s =
/5@15—7—;4 7&2257‘ BEAF. EBX ( Previously: Senior leadership roles at GE
F. RKFE, BERFE, and Alibaba Group

Teaching: Multinational Enterprises
Strategy (Elective Course)



Prof. Derrald STICE
Associate Professor (Accounting and
Law)

MBA Programme Director

PhD in Business Administration
(Accounting), University of North
Carolina at Chapel Hill

Teaching: Accounting for
Business Decisions (Required Course)

Prof. Xu LI

Associate Professor (Accounting and
Law)

Associate Director, Asia Case Research
Centre

HKU EMBA Programme Director

PhD, Massachusetts Institute of
Technology (U.S.A.)

Teaching: Business Valuation
(Elective Course)

Prof. Heiwai TANG

Associate Vice-President (Global),

The University of Hong Kong

Associate Dean (External Relations), HKU
Business School

Victor and Wiliam Fung Professor in Economics
Director, Asia Global Institute

Director, APEC Study Center

Associate Director, Hong Kong Institute of
Economics and Business Strategy

PhD: MIT

Teaching:China and the New World
Order (Elective Course)

Prof. Wen ZHOU

Associate Professor (Management
and Strategy)

Associate Director, Asia Case
Research Centre

PhD in Economics, Duke University

Teaching: Managerial Economics
(Required Course)

Prof. Pingyang GAO

Associate Dean (Research and Knowledge
Exchange)

Zhang Yonghong Professor in Accounting
Professor of Accounting and Law

DBA Programme Director

Ph.D., Yale University

Teaching: Manage Black Swan
(Elective Course)

Prof. Tuan Quang PHAN
Associate Professor (Innovation and
Information Management Marketing)
Associate Director, Asia Case Research
Centre

DBA, Marketing, Harvard Business School

Teaching: Big Data Consumer Analytics
(Elective Course)

Prof. Rujing MENG
Professor of Teaching (Finance)

Associate Director, Asia Case
Research Centre

PhD., Fugua School of Business,
Duke University

Teaching: Investments
(Elective Course)

Prof. Zhixi WAN

Deputy Director, HKU's Institute of Supply
Chain Innovation (HKU ISCI)

Co-director, HKU Business School's Institute of
Digital Economy and Innovation (IDEI)
Professor (Innovation and Information
Management)

Ph.D. in Business Administration, the University
of Michigan

Teaching: Business Analytics
(Required Course)

Data-Driven Strategic Decision
Making (Elective Course)
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FHEANZA: From Machine Learning
to Large Language Models: Where
Technology Meets Business Innovation

(%f8)

FiEhs IR
2 FRBIE
EExFRUFHNL

HEAA: Chinese Capital Market
and Securities Analysis (i&{& )
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#HRAZA: Capstone Project (#ME)

Emerging Technology Innovation
Management( 3%/& )
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$IEWZA: Business Model Design
and Innovation (i&(& )
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ZIEMA: Strategic Management (WM& )
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FEWZA: Accounting for
Business Decisions (#%1& )
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IERA: Entrepreneurial Enterprise
Governance ( i%f& )
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FHRMA: Strategic Marketing

Management (&), Marketing Research
and its Business Applications ({2 )




Alunmni & Lifelong

Learning Resources
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This unigue collaboration between The University of Hong
Kong and Fudan University has been a transformative
experience, pushing us beyond academic boundaries,
fostering a global perspective, and testing the limits of
our caffeine intake.

The IMBA provided us with invaluable experiences.
From case studies to mathematical calculations, we
were constantly challenged to apply our knowledge in
dynamic settings. Navigating the complexities of different
courses demanded critical thinking, teamwaork, and a
healthy dose of humor. But through it all, we emerged
stronger and more capable.

We were privileged to learn from renowned faculty from
both HKU and Fudan, each bringing unique insights. | am
confident that our graduating class will make significant
contributions to the global business community.
Equipped with a global mindset and cross-cultural
communication skills, we are ready to navigate through
the complexities of the global economy.

BYER, REZRMNBIIR, BEABX - £8 IMBA
IAENZ B, XEEZHMIBINRIRER, ER—HRAUL
BEEHENHT A, MEEEN, BTHEESRT —#&
FESHER.

MENBHEETMEEERENARE SBXE R
A, S 14152 BMEMMN., AEE, HRETL
SHAARESEMBLE, EBXR, WAKREIREHZEEGIE
FEZTRINS. XPRELS, ULHREARPELE,
XEELKEE,

RSP, BROAREBLEREE, EENMEPHIES
8. BEER. BOENEIARMITRINLR, FRERBY4E
Bk, THERFERBNER, HOAMNELEREFES
B, BESERNSEXRATTEEE, HET Eat
' BRE.



Profile of 2020 Intake

2026 FKFEHR

34:

FHIER

11=

FHTEER

6+

FHERZR N7 R ETERR 3-7ETEER

23%

36

B4k R B

59

2it: 985/211&
BN TRR AL

BEE2EM N@EEa EREA
[ v Hth

ERFBERTERNFREINSE R

EEXE, LEXBRZE ., RIDERE . BRAZE, BFAZE., IRMEXE, MEMEMAKRE . DEMEKRE,
RERF . BEXRZE ., EBSNEERE . LEINERE, LhREAR, TEETE . SIKEL RS AHAKREZ .
HBUREFTE R, 2/RAKRE, BEBAE., TRKRFE. ZLEKRF . LTI AE | LESMEHLIAKZE | HFAFE,
ELBERFAZE . BIUFFRE . EMMNLRE



HRSSER 5 BAIMER

& ¥ & & 3 5 8 5
& T «s\\‘@’ e Py g gy
o & & %4&@ £
’ _ & &
Tk &
o
21%
15% 15%
7%
/n 5% 5%
4%
3%

2% 2%
%@{4&@%%@@-&\@@’««@@
&L A «s&@@o%\%@%@ FONR s

& & & X,ﬁ’ & T P
£
ERgE &
21%
12%
10% 10%
8%
6% 6%
i 3% 3% 3% 3% 2% 2% 2%
TR REE B oo
- N I S SN R A S SR N AN
%&% @f" & &R xzﬁﬁ £ & e s @o & \\g‘?‘% &
% % 4
EERRERW

HEW: RE. B, EmEes. B¥ (PE) . M3B. BEXFERAE. ERF/R. TFE
- ETRER: BEAR. RiEIE. BPR. ER R, WERR. XEHE. BEE. 2K, F/RET
wrl /1S B, RARRER. IBES. REES. LFRT. MRIT. RERT. ARG
EE/BEW: ¥R, TS, fHER. £3. WEEE. Linkedin China. FE®B(S. SAP, xﬁ,ﬁﬁ
TE/RS: FE. WEEKE (PE) . KEME, BERE. B, #5288, J0oUk. B3, MR



MBA Alumni Profile

Employers
BX -8B IMBA B &S REMIREY (1EH)

NVIDIA. amazon Google  Morganstantey

‘\

B& Microsoft 2 EZ  Tencentiin Auﬁ? hil RN
e
FEns W M Eji citibank ICBC
HAE hEIBRG
L - > - =2 3
pwe Deloitte. accenture AR ) [pn =

) ) NOVARTIS ’:‘ MSD F%SéN Honeywell
SANOFI

¢ _ L T LVMH %

PORSCHE MASERATI CHANEL ARCTERYX




MBA Alumni Profile
Education Background

Overseas Universities

28B4 B M e iR—1R S SR

HELILTE
BEXF MMKZE AHYKZF MMKZE BREMNIAE — TREPB MMKZ MMKZ
BRZNSR WA MK REBAEK AR

t The baversity of A e——
" | Mottingham & TORONTO

BTIKE ZERE EERKE ZEFHCLLTKRZ

rapuMiviRsyor - THE UNIVERSITY

SYDNEY O Queenstanp MONASH Lnivarsity 28

AusTRALES A0 1

BRKZ BEZXx® BR/HRE HERZ BFEBPXKF

Mainland Universities

853 Bl FRAR— K i SR

EIIKRZ mIxZ PRAZE ESSNEERS

DERERY FEREMEMAAE




Admissions

BERR

I B #E ik
IR B §l RigER -5 -2
2 &= ERRES, BHLEIR, - EBAZEIBHERE (Efr) MLT3AI
FH—xEDFE (JRHBEBZHZAOANIE)
(BN - B BEELYX) - BB RFEBEIRE SR
AFER
HiF RN £kt (ATE[—IR)
«FEA, 1.GMAT/GRE/ £E5t%E / 7648 / TR /EA (fBiEHE—)
=FERUETERE 2.>7 R TERY: RS NIIEBEEEEE (B5IE)
) iﬁz 7\ Py = o
RS 3. 18/ BINEAI O ISR ER,
WER T ELRE
HiBER BAER

0T, %, &, SRF

BB
2026 £ 8 5 -2027F 6 B

BHiFLR
B EMALBI5

[0 2
REPREIE (30 28)

*GMAT: GMAT Focus = 545 (& GMAT Superscore) , GMAT > 580,
FEBREAA

*GRE: Verbal=150, Quant=>150, HEBMIAR

*2ESE . KTE BEDEE

*FEAE: =80 IiThR= 4.5, MEBRUAA (I Home Edition)

*HEE: 99>6, SBI>55, WEGRAN (JE Home Edition)

*EA: GMAC Executive Assessment AT B HEH %

*TEBEEIBEERAS: BY, REIAFEN

IR/ BHNFMNRER: FERXATNERERRE /BN F 0] 5

RSB EEBIERERH



Scholarship For 2027
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Be Together - Be Better
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